
Using A.I. To Improve Your 
Media Sales Game: 
Tips, tricks, and things to avoid.
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Hey there, 
want to be 

friends?
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If you kiss me, I will 
turn into a

beautiful princess! 
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Will A.I. 
replace 
salespeople? 
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Will A.I. 
replace 
salespeople? 

  NO!
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PEOPLE BUY FROM PEOPLE
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IDEA #1
Don’t Get Caught 
with A.I.   
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Three dead giveaways you are 
using A.I. in your sales game… 
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•For Emphasis or a Dramatic Pause:
 "I was going to suggest a nice dinner—but then I     

remembered we left the stove on."
•For an Abrupt Interruption:
 "Mabel the cat was delighted with the new treats—Harry the 

dog, however, felt otherwise."
•Replacing Parentheses (For a Smoother Flow):
 "The three main ingredients—flour, sugar, and butter—
 must be room temperature."

1.  The – em dash –   



Write in AP style, American English 
and do not use the – em dash –  

/human
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- Teach AI how you write by loading 10 samples from you
- Load sample templates that you like and sound like you
- Well thought out and perfectly written emails SCREAM that they 
were written by A.I.
- Declare it.  - “I dropped your question into ChatGPT and also I 
added my thoughts as well.  I hope it helps.” 

2.  Replies that are too long and do not sound 
like you.
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3.  You know WAY TOO much.  
That’s called being creepy.  



IDEA #2

Teach A.I. What 
You Do and What 
You Will Need to 
Do Your Job
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”I sell marketing solutions for a local media 
company – be specific – and I will be using 
you to polish up my emails, fix grammer, and 
do research.  I will need email address, 
company names, business ownership 
details, and help being relevant to them to 
better connect with them to book meetings.”     
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”I like my emails to be short, punchy, and casual, 
but professional.  I am a fan of three words in a 
subject and three sentences max in my emails.  
Please make subject line suggestions and 
relevancy suggestions like things they are trying 
to promote or things that are important to the 
company and their marketing planning.”
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Rules:
Do not invent names, emails, phone numbers, revenue, or contacts.
If something cannot be verified, write “Not verified.”
Keep the response short, practical, and sales focused.
Include citations for verified facts.
Use the company website, leadership pages, press releases, public business profiles, 
industry articles, and credible public sources.
For the email field, only list a direct email if it is publicly verified. Otherwise, provide 
the most common verified email format used by the company and label it as “likely 
format. At the end, add one short sales relevance note explaining why this company 
may need help with branding, lead generation, customer awareness, local visibility, 
recruitment, events, promotions, print, radio, digital, video, email, or content 
marketing. 

©Brain Swell Media   -   RyanDohrn.com  -  @RyanDohrn 



©Brain Swell Media   -   RyanDohrn.com  -  @RyanDohrn 



©Brain Swell Media   -   RyanDohrn.com  -  @RyanDohrn 

TALK TO YOU BOT

MAC PC



IDEA #3
Research With A 
Purpose and A 
Pattern
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IDEA #4

Use A.I. To Find 
”THINGS” You Can 
Help Advertisers 
Promote
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When advertisers are 
economically uncertain, 
we can reduce risk by 
focusing on short-term 
wins that will lead to long-
term marketing 
conversations.  
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IDEA #5

Use A.I. and Sales 
Automation to 
Create Email 
Sequences
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IDEA #6
Boost Sales 
Conversions, Use 
A.I. For Spec Ads
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“Create for me three banner ads to show Busby for 
inclusion in our enewsletter and on our website.  I need 
300 pixels wide by 250 pixels tall, I need a 500 pixel x 
500 pixel, and a 728 pixel wide by 150 pixel tall banner 
ad. These ads should be focused on the Comfort Club 
promotion.  Make the ads professional, but fun.  Any 
needed creative can be found at the website 
BusbyAir.com.”
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AI SPEC ADS
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IDEA #7
Build an A.I. Role 
Playing Bot
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Steps to Build a Role-Play Bot

1.  Create a doc and list out and answer your most common 
objections.   Or download Ryan’s Objection Cheat Sheet.

2.  Create a Project in ChatGPT and add the above files.

3.  Give the bot some rules, what type of feedback you want, etc.

©Brain Swell Media   -   RyanDohrn.com  -  @RyanDohrn 



IDEA #8
Use Claude.ai for 
Advertiser Reports
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1.  Create a “skill” in Claude.ai 
2.  Be specific and tell it what you 
want created and how often
3.  Identify the data sources
4.  Test
5.  Set a schedule for the skill to run
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IDEA #9

Data is Everything: 
To Scrape Or Not 
To Scrape… THAT 
IS THE QUESTION. 
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IDEA 
#10

Ryan’s Top 5 
Favorite A.I. 
Prompts
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/human : Makes the A.I. reply sound more human.  Use 
before you enter text

TLDR:  Insert blog URL

WHAT AM I MISSING:  Stand-alone after you have run 
some research and you think there is more

TEACH ME:  insert a subject 

DIG DEEPER :  Used to get more when A.I. gets lazy
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Sink your teeth into one task or 
challenge and use A.I. to help 
you close that gap.  
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Will A.I. 
replace 
salespeople? 

  NO!
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PEOPLE BUY FROM PEOPLE
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Using A.I. To Improve Your 
Media Sales Game: 
Tips, tricks, and things to avoid.
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