Newspaper readers

ACTIVELY RESPOND

to Pharmaceutical Ads

According to the most recently released information from the multi-market Nielsen
Scarborough U.S. Consumer Survey', newspaper enthusiasts” take action as a result
of reading healthcare advertisements in a variety of ways.
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Pharmaceutical ad responders are 48% MORE LIKELY than the average
person to respond to a newspaper ad in the past month.?

Pharmaceutical ad responders are 33% MORE LIKELY

than the average person to read a newspaper 6-7 days per week.?
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Sources: 2021 Release 1 Nielsen Scarborough Report. Copyright 2021.
Scarborough Research. All rights reserved. 22021 AudienceSCAN®.
*Read a daily, Sunday or non-daily print or digital newspaper, or visited a
newspaper website, in the past week.




